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Editorial 
Dear Readers 
 
It gives us immense pleasure to bring out the first ever PAN-IIM marketing digest, with a joint effort by the 
marketing clubs of IIMs A, B, C and L.  
 
If you take time to look around, you would observe the importance of marketing in every sphere of your life. 
Starting from the time you get up in the morning, the brush, toothpaste you use, right up to the time you crash on 
�\�R�X�U�� �E�H�G�� �D�W�� �Q�L�J�K�W���� �M�X�V�W�� �W�K�L�Q�N�� �R�I�� �W�K�R�V�H�� �F�R�X�Q�W�O�H�V�V�� �E�U�D�Q�G�V�� �W�K�D�W�� �V�K�D�S�H�� �\�R�X�U�� �G�D�L�O�\�� �O�L�I�H�V�W�\�O�H���� �,�W�·�V�� �D�� �F�R�Q�W�L�Q�X�R�X�V�� �W�X�V�V�O�H��
between those myriad brands laid across the horizon of consumer observation span. In a season where marketers 
are leaving no stone unturned trying to grab consumer attention, marketing automatically assumes utmost impor-
�W�D�Q�F�H�����7�K�H���Z�R�U�O�G���L�V���E�U�X�W�D�O���� �,�W�·�V���Q�R���O�R�Q�J�H�U���D�E�R�X�W���P�D�U�N�H�W�L�Q�J���\�R�X�U���S�U�R�G�X�F�W���U�L�J�K�W�����,�W�·�V���E�D�V�L�F�D�O�O�\�� �D���U�H�T�X�L�V�L�W�H���I�R�U���V�X�U��
�Y�L�Y�D�O���� �,�I�� �\�R�X�� �G�R�Q�·�W�� �G�R�� �L�W���� �\�R�X�U�� �F�R�P�S�H�W�L�W�R�U�V�� �Z�L�O�O���� �$�Q�G���W�K�H�� �F�R�Q�V�X�P�H�U�V���K�D�Y�H�� �S�O�H�Q�W�\�� �R�I�� �R�S�W�L�R�Q�V���� �6�R���� �E�D�V�L�F�D�O�O�\�� �L�I�� �\�R�X��
�G�R�Q�·�W���V�H�O�O�����\�R�X�U���F�R�P�S�H�W�L�W�R�U�V���Z�L�O�O���� 
 
We decided to come up with a collection of choicest articles contributed by students and industry personnel, which 
�Z�R�X�O�G���K�L�J�K�O�L�J�K�W���W�K�H���W�U�H�Q�G�V���R�I���F�R�Q�W�H�P�S�R�U�D�U�\���P�D�U�N�H�W�L�Q�J�����$�Q�G���I�R�U���W�K�H���V�D�P�H���U�H�D�V�R�Q���Z�H���G�H�F�L�G�H�G���W�R���F�D�O�O���W�K�H���G�L�J�H�V�W�����¶�7�K�H��
�/�R�R�N�L�Q�J���*�O�D�V�V�·�����E�H�F�D�X�V�H���Z�H���I�H�H�O���L�W���Z�L�O�O���J�L�Y�H���D���W�U�X�H���U�H�I�O�H�F�W�L�R�Q���R�I���P�D�U�N�H�W�L�Q�J�����D�Q�G���W�K�H���G�L�U�H�F�W�L�R�Q���L�W���L�V���W�D�N�L�Q�J���L�Q���W�R�G�D�\�·�V��
scenario. The articles touch a wide array of topics which have assumed importance in the recent past. How has 
humour been used effectively by marketers? How do you sell educational institutes? What exactly did the Fake 
IPL Player do for KKR? How do advertisers resort to surrogate advertising? What are the trends in online mar-
keting? These, and many more articles inside would keep you engrossed as you go through the pages, we hope. 
 
There are those who envision, and then there are those who work to make the vision a reality. We are proud to 
say that we had a team which did both. We would like to thank all those who were involved taking the digest to 
the completion stage. There was a tremendous amount of co-ordination and synchronization put in by the market-
ing clubs of the 4 IIMs. At every stage of development we also received immense support from the faculty in the 
form of guidance and encouragement. Also, a very special thanks to Mr. Prakash Bagri, Director of Marketing, 
Intel South Asia, for sharing his insights on the evolution and future of marketing, in the digest. 
 
In future we plan to evolve by bringing in greater participation from the industry and experts and initiating wider 
distribution. Please do send us your feedback at looking.glass.mag@gmail.com. 
  
Yours Truly  
Mayank Jain, Prasad Gopal ,  
Robin Joseph , Garima Mamgain 
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